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Posh condos fill the 19th-century Watchcase
CONDO MANIA! HERE ARE THE 12 WILDEST AND
building in Sag Harbor

MOST LUXURIOUS MANHATTAN REAL ESTATE
HITTING THE MARKET THIS FALL
ByPROJECTS
JASON SHEFTELL
Homes range from $1 million bungalows to $10 million penthouses and townhouses

By KATHERINE CLARKE

The seaplane took off from the East River into the Manhattan sky for Sag Harbor. Skirting the coast at 1,500 feet,
traveling 170 mph, the nine-passenger aircraft hit the water
in the Hamptons village 28 minutes later.
That’s one way to beat the traffic. It’s another way for developers to get buyers, brokers and journalists to the town’s
one-of-a-kind condominium in an 1881 watch factory.
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lyn or Queens are out of luck. Most new condo developments in the outer boroughs won’t come to market for six to 24 months, said
Dave Maundrell, CEO of Brooklyn-based brokerage AptsandLofts.com.
And even those projects provide minuscule supply amid feverish demand. When a boutique condo project opened at 13 Melrose
St. in Bushwick last week, 100 people turned up to look at just eight apartments.
“It’s craziness,” Maundrell said. “There are lines around the block at every building.”
The pent-up demand for outer-borough pads is driving up prices and forcing prospective buyers to continue renting, even as the
rental market continues to heat up.
Here’s a look at some of the most notable condos launching sales this fall:

7. The Sorting House
Hell’s Kitchen certainly wouldn’t be hellish if you lived here.
Developer Cadence Property Group has built its latest condo project in the formerly gritty neighborhood atop the 1930s-era Radio
City Station Post Office at 318 W. 52nd St .
The Sorting House, as it has been dubbed, will have 30 homes starting at $1.28 million, as well as shared amenities including a fitness
center and a bike garage.
Cadence is converting the top floor of the existing three-story post office and adding another two stories on top. The lower two
floors of the post office will remain in operation.
Halstead Property Development Marketing is the exclusive marketing and sales agent.

